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There are many ways to capture the audience's attention. Marketing is one of the most fundamental things in a business, as it helps obtain people's attention. There are two methods of marketing. One is traditional marketing, a classical type of marketing, and the other is digital marketing, a modern type of marketing. Traditional marketing has been evolving for ages, while digital just got in a few years ago. Both are good in their way, as they both have pros and cons. Therefore, choosing between both is entirely dependent on the people and the businesses that want to use it.
0oTraditional and digital marketing are very different from one another. Although they both have few similarities, they both are unique in their ways. 
	Comparison basis
	Traditional marketing
	Digital marketing

	Definition
	It is one type of marketing that utilizes media, TV, or magazine to advertise any business's services and products.
	It is one type of marketing that uses the internet and social media for advertising businesses.

	Engagement
	Low
	Relatively high

	Conversion
	Slow
	Extremely fast

	Nature
	Static
	Dynamic

	Investment returns
	Not easy to measure
	[bookmark: _GoBack]Simple to measure

	Effectiveness 
	More expensive
Less effective
	Less expensive
More effective

	Targeting
	Standardized 
	Customized

	Tracking 
	Not possible 
	Possible 

	Reach 
	Local 
	Global 

	Tweaking 
	Not possible once the advertisement is placed
	One can change or edit anytime

	Results
	Slow results
	Quick and live results

	Communication 
	It is mostly one-way communication
	It is a two-way communication

	Interruptions 
	It is not easy to skip the advertisements, as they are bound to the users.
	One can easily skip between advertisements if it does not interest them.



There is a plethora of benefits of digital marketing over traditional marketing. Given below are some of them:
1. It is simple to track audience involvement and collect their data for future use. It will enhance the algorithm of the company's website. You can easily obtain the information when someone uses your site, follows you on social media, or messages you regarding queries.
2. Businesses can advertise their services for free on many platforms. It is possible to send and receive emails without involving any cost. But in traditional strategies, it will involve a lot of money to print and send individual postcards.
3. Because digital marketing has a wider scope, it will help businesses acquire a global audience's attention.

