	Digital media channel
	Description

	Search engine marketing (SEM)
	Gaining listings in the search engine results pages of the major search engines, Google, Bing, YouTube and popular country-specific engines. Also includes advertising on third-party publisher sites, which are part of the search display networks, to generate awareness and for remarketing

	Digital public relations (PR) and influencer relationship management
	Using influencer outreach to maximize favorable mentions of your company, brands, products or websites on third-party sites such as media sites, social networks or blogs that are likely to be visited by your target audience; also includes monitoring and, where necessary, responding to negative mentions and conducting public relations via a site through a press centre or blog.

	Digital display advertising
	Use of online display ads such as banners and video ads on publisher and social network sites to achieve brand awareness and encourage click-through to destination sites

	Digital messaging including email marketing and mobile messaging
	Using legal, permission-based emailing to prospects or customers who have agreed to receive emails from an organization; Solus emails can be booked, where a publisher sends an email on behalf of a brand or the brand can be featured in an e-newsletter; companies can build up their own ‘house list’ containing customer or prospect details, and company emails encourage purchase

	Social media marketing including viral and electronic word-of-mouth marketing
	Organic social media marketing is online word of mouth – compelling brand-related content is shared, forwarded or discussed electronically or discussed offline to help achieve awareness and, in some cases, drive response; paid social advertising involves paid ads for awareness or retargeting to support conversion goals
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Paid media

Owned media

Earned media

1. Search marketing

3. Digital advertising

6. Digital messaging

Pay-per-click (PPC)

Organic search (SEO)

Backlinks

Programmatic display

Native advertising

Sponsorship

Publisher email/push

In-house email/push

[ Partner emails





